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KomaHga e AMHOMbILL/IEHHMKOB
Natural Foods,

c/1elyA Ufe0n0rum
0 3,0pOBOM / BKyCHOM MUTaHMH, ,
¢ MOMOLLbHO TexHOAOrMi 1 KpeaTuBHbIX naei

pa3paborasa
npemnaﬂbeiﬁ UHHOBALMOHHbIV MPOAYKT...
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@ Kauecmee Oecepma Kpawi npeKpacio Jonoansiom zopsiue HANUMK: Koge, uat, KaKgo.
A maxKe padyiom c60uM HACHUEHHBLM BKYCOM HPU dobaerenuy 6 Y H0zypma, Opexs, WOKAGOHOI CmpyAKL,

udearbio O0MOAHAS KOMNOSULULL CBOC Apycmsueil meKEnypoi.




dbnoko.

Hawa ocHoBa 3Hakoma Ka>xgomy

Cnocob npov3B0oACTBa NO3BONSET CO3AaTh CAMYIO LMPOKYI0 NANUTPY BKYCOB — KyNaX:
C ceBepHbIMI AroaamMu, TPONUUYECKAMI (DpyKTamu, Tak 1 AaXKe TpaBaMu - C MATON, NaBaHaow u ap.
3T0 NO3BONYET YAOBNETBOPUTL MHOroobpasuve BKyCOBbIX MpeAnoUTeHN Kaxaoro uenoseka B nioboi ctpale mupa:
NpUBMEeYb NOKyNaTens 3HakoMbIM eMY BKYCOM, TEM CaMbiM 33BOEBaTh CEPALA HEVCKYLLIEHHbIX 3K30TUKOA.

MpocTon cocTtas. Makcumym nonb3bl.
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PRODUCED FROM NATURAL FRUITS
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HENCCARAEMAS ITAJIMTPA XYJIOsRHHWRA.
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Natural Foods abrsermca nefpbou
npousboquiresen ppyriobex panuei € Joccun .
ANAUUOHRASR HEXHOAOZURECKAR CUCHCMA nozborserm

coumozennsupobarit npogyihi € Yciobusx ROAHOU 2Ep MU HOCH U

C UeAbIO NOAYHCHUR OGHOROGHOZO PplYKinOB0-AL0GHOZ0 MYCCA,
wizo nodborsen:i GqOIUNTbCa MUHUMANGHOU

IROAULIIHGEL RPOGYKIRA .
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B EBpone nonynsapeH Tpeng Ha 100 kanopuii, ynakoBka MHOMX NPOAYKTOB, B TOM YMCE MOMOYHbIX, A0MKHA copgepxkaTb pasHo 100 kanopun.

370 yaobHo ans notpebuTenel no pasHbiM NPUYNHAM.

MILK 50 kkan

CRUNCH 50 kkan

\/ BE3 JIOBAE

TE]KYH:I YNaKoBKY Y,[l,l:lﬁHCl EDEITI:: c cobow, oHa cTonT JeLlleBne v NO3BONAET IKOHOMUTL. KTO-TO >KUBET B OQVNHOUYECTBE 1 HE HY>KOdETCA B bonbwwnx nopynax.
OcobeHHo 3TOT TpeHa Nnoaaep>XKnNBdoT >KEHLWHBI, NOTOMY UTO TdKad yNaKoBKd NOMOTaeT CHUTAaTb Kanopunin 1 cnefnTb 3a TEM, CKONbKO CbeeHO.






HETATUBHOE BAMAHME HE OKA3LIBAET HETATHMBHOTIO BAMAHKMA
HA OKPY>KAIOLLYIKO CPEAY HA OKPY>KAIOLLLYKD CPEAY.

.PACK RECYCLING

PACK
CK

2 J 2 4 > J
Craftpack, doypack, flex-pack He nepepabatbiBatoTcs, '.41 ' '.21' "5 '
Tonbko ytunutupytotcs! gl ’ i ’ ol ’

n npamMmoe cCxxmraHume.
Moa ytunusauuen nogpasymesaetcsi P ALU PAP PP

NMpoekT HaLLer yrnakoBKK1 pAa3pabOoTAH, YTOObI CHATb
MepepaboTaTth TaKyo ynakoBKy Hemnb3s. AHTPOMONreHHYO HArpPy3kKy HAO OKPY>XXAIOLLLYIO CPpeAy.

OHa npepcTaensiet co6oi ot 3 40 9 cnoes pasHbix MaTepuanos
(KaXapbl CO CBOMMM CBOVICTBaMM),
pa3gennTb KOTopble NPOCTO He NpeacTaBnseTcst BO3MOXHbIM.

Takas YyNakoBKA PA3AEASIETCHS HO 3 COCTABASIKOLLLUX:
MAQCTUK, POABIa 1 Bymara.
KadkAbIM U3 KOTOPbIX MOAAEXUT PELLUKAUHTY.



WE ARE CHOSEN BY

[opon-Cap  AsbGyka Bkyca Foodle Delivery Club KazanExpress
Wildberries BERU! Autosushi Mergoo Robo.Market Ozon
General Fueller  Taif Oil Company Fragrant world  Mnogomart

Chibbis Plus Filling complexes Yandex Neste Oil Company
COMING SOON

Lenta Perekrestok Auchan Vkusvill Surf Coffee  METRO
Coffee Like Karusel Your House Dixy Magnit Pharma Prizma
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«Perspectives On The Future Of Snacking»

Julia B. Olayanju
ForbesWomen
I drive innovation towards a healthier & sustainable food future.

“Snacking as a business is definitely evolving. More people are replacing
meals with snacks. Which means that the types of snacks they are
choosing need to be more nutritious. The trends in the snacking space are
moving towards more refined, dietary focused products. Overall, my

guess is that in 10 years, the snacks that people will be gravitating too will
be those with real food ingredients and no processed sugar.” -Leeann
Rybakov CEO, BuckWHAT Foods

“There is increased interest in snacks and foods with less or

low sugar, but not just with alternative sugars or sugar substitutes;
packaged food manufactures and recipe developers are looking to
botanicals to add flavor where sugar and sodium used to be —chamomile,
lavender, rose and elderflower are popular botanicals we're seeing a lot
more of.” -Michelle Buffardi, VP of Digital Editorial, Food Network

“That’s why I believe that over the next 10 years snacking will be
dominated by products that are more natural and contain zero sugar or
very low sugar.” - John «Sonic» Ban CEO Grass Fed Coffee

“The future of snacking is not simply a quest for ‘healthier’' foods, but also
plant-forward, delicious and convenient products. Healthy snacking
doesn't have to be boring. We can bring in the same robust, ethnie flavors
we're seeing in food trends, into our snacking.” — Dr. Albert

Bolles, Curation Foods CEO
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